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LETTER FROM THE PRESIDENT

EMPOWERING 
ENGAGEMENT
In today’s competitive global 

economy, employers must 

develop and maintain high 

performance workplaces not 

only to meet the demands of 

business, but also to attract and 

retain talented employees.

Whether the organization is 

a high-tech firm in the Silicon 

Valley or a small nonprofit 

manufacturing operation in 

the Midwest, the attributes 

are the same: Respect, trust, 

communication and commitment 

are the bedrock principles 

that engage and empower the 

employees at the heart of every 

high-performing workplace.

Workplaces employing people 

who are blind are no different. At 

NIB and its associated nonprofit 

agencies, employees know 

they are trusted and respected; 

they are empowered to think 

creatively, communicate their 

ideas and suggestions, and 

take risks. As a result, they 

thrive in the workplace, and 

the workplace itself thrives.

In this issue of Opportunity 

you’ll learn how NIB associated 

agencies are transforming 

their workplaces, improving 

business practices and 

increasing service effectiveness 

by engaging employees at all 

levels of the organization.

From simple changes 

like improving lighting, to 

community-building initiatives 

such as forming fitness teams, 

to developing technical training 

programs, these agencies are 

utilizing employees’ suggestions, 

experience and creativity to 

improve their businesses. 

But even more important than 

the business improvements 

are the benefits engaged 

employees have on workplace 

culture. Employees at these 

agencies are discovering 

passions and talents they never 

knew they had, accepting 

new challenges and exploring 

new career avenues.

In the corporate world, 

employee engagement drives 

business success. At NIB and its 

associated agencies, employee 

engagement does that and a bit 

more: it helps people who are 

blind achieve their maximum 

employment potential. 

Kevin A. Lynch

President and 

Chief Executive Officer
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PROFILE

PASSING THE TORCH
After decades of advancing the interests of people who are 
blind, AFB President Carl Augusto is passing the torch to 
another innovative leader.
BY MIKE JOHNSON

After 25 years as president of the 

American Foundation for the Blind 

(AFB), Carl Augusto will retire in May, 

following a long and rewarding career. 

Augusto has long been an ally of NIB, 

having become a formal member of 

the NIB network in 1985, when he 

was named executive director of the 

Cincinnati Association for the Blind and 

Visually Impaired. Augusto served in 

that position until 1991, when he was 

selected to lead AFB.

Augusto’s affiliation with NIB and the 

AbilityOne® Program dates back decades 

– his first job was as a drill press operator 

in the Wagner-O’Day Program (today 

known as the AbilityOne Program). Over 

the years he has served on the board 

of directors of NIB and in a variety of 

professional and volunteer capacities 

for organizations serving people who 

are blind. In 2000, he received the R.B. 

Irwin Award for his exceptional and 

longstanding service and commitment to 

the mission of NIB. 

Augusto is passing the torch to Kirk 

Adams, currently president and CEO of the 

NIB associated agency The Lighthouse for 

the Blind Inc., located on the West Coast. 

Adams was selected after a nationwide 

search by AFB’s board of trustees.

“AFB’s commitment to making the world 

a more equitable, inclusive place for 

people with vision loss aligns directly 

with my personal passion,” Adams said 

in a press release. “I’m honored to be 

selected as the American Foundation 

for the Blind’s next president and CEO.”

Opportunity Innovators

Throughout their careers, both men 

have worked to create opportunities for 

people who are blind.

Augusto tirelessly attacked misconceptions 

about the capabilities of people who 

are blind. As a result of his willingness 

to embrace technology and encourage 

corporate America to make products 

and services accessible, thousands 

of people who are blind and visually 

impaired have been able to reach their 

potential in the workplace.

Augusto grew AFB's technology 

program and created and expanded 

the organization’s award-winning 

web programs and services, 

increasing access to AFB’s information 

and resources. He oversaw the 

establishment and growth of AFB 

TECH, the organization’s Technology 

and Employment Center at Huntington, 

West Virginia, and the AFB Center on 

Vision Loss in Dallas, Texas.

Adams, a graduate of NIB’s inaugural 

Business Management Training class 

in 2005, also has an impressive 

record of growing opportunities for 

independence and self-sufficiency 

through employment for people 

who are blind or visually impaired. 

Under his leadership, The Lighthouse 

for the Blind has expanded to 11 

locations across the nation, increasing 

its number of employees, many 

of whom are blind, DeafBlind or 

blind and have other disabilities.

“I look forward to working with the staff 

and board to build on AFB’s magnificent 

history and to shepherd this great 

organization into its centennial and 

beyond,” said Adams, who served 

on AFB’s board of trustees until his 

appointment as CEO.

With Adams at the helm, the strong 

relationship between NIB and AFB is 

as secure as ever. “Having worked 

with Kirk over many years, I know he 

shares our commitment to providing 

opportunity and upward mobility 

to people who are blind,” said NIB 

President and CEO Kevin Lynch. “I look 

forward to continuing our partnership 

with AFB in the years to come.”  ¨

Mike Johnson is communications program 
director at National Industries for the Blind.

Kirk Adams, president and CEO of The 
Lighthouse for the Blind Inc., in Seattle, was 
selected to succeed Augusto.

Carl Augusto, president of the American 
Foundation for the Blind, is retiring in May 
after 25 years of service.
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AWARENESS & ADVOCACY

ONCE AN ADVOCATE, 
ALWAYS AN ADVOCATE
NIB’s Advocates for Leadership and Employment program prepares employees who are blind to 
engage lawmakers on matters of importance to their communities.
BY RICK WEBSTER

Launched in January 2012, NIB’s 
Advocates for Leadership and 
Employment program actively involves 
30 employees who are blind from 27 
NIB associated nonprofit agencies. 
These employees play a vital role in 
advocating for both their agencies 
and the AbilityOne® Program, sharing 
their personal stories of achievement 
in meetings with legislators and staff 
members to build relationships and trust.

Through the two-year Advocates 
program, employees learn about the 
legislative process and about advocacy 
tools they can use to communicate 
effectively. NIB is selecting a new class 
of Advocates each year and plans 
to dramatically expand the program, 
aiming to have an employee-advocate 
at each agency’s headquarters facility, 
and at satellite manufacturing and 
service locations. The goal is simple: to 
expand NIB’s congressional footprint 
and presence, and enable associated 
nonprofit agencies to directly engage 
with many more members of Congress.

For new Advocates, distance learning 
lays the groundwork for hands-on 
classroom sessions during the annual 
NIB/NAEPB Public Policy Forum held 
in Washington, D.C., each spring. 
During the first day of the Forum, new 
Advocates “learn the ropes” from 
NIB public policy staff, public affairs 
consultants and other Advocates. Role 
playing helps build confidence so the 
newcomers can convincingly share 
concerns with lawmakers and their staff.

Whether the meetings take place on 
Capitol Hill, at a congressional district 
office or at an associated agency, 
Advocates aim to present important 

information in a memorable way to 
establish or grow connections with 
elected officials. Often, Advocates play 
a lead role not only in the meetings, 
but in working with congressional 
staff to schedule and organize visits.

Advocates are active year round, 
maintaining vital relationships with 
lawmakers by sharing new information 
and updates on key issues. These 
connections are important to NIB’s 
ability to work with congressional 
offices on a range of issues, including 
demanding greater accountability 
and action on the part of some 
federal agencies, fighting to improve 
Social Security Disability Insurance 
and advocating for common-sense 
reforms to the AbilityOne program.

Advocates come from NIB associated 
agencies of all sizes, and reflect the 
diversity of employment positions 

from the production floor to the 
management ranks. While some have 
a bit of experience in advocacy and 
communication as part of their jobs, 
most have never imagined sitting down 
face-to-face with a U.S. Senator or 
Representative, telling their personal 
story, and asking for an elected official’s 
commitment on an issue impacting 
the lives of people who are blind.

After completing their two years of 
training, program graduates continue 
as spokespersons for their individual 
agencies and the overall program. 
Many use the communication and 
advocacy skills they learn at the state 
and local level as well, engaging 
with policymakers on issues such 
as local transportation access 
and state use programs. Once an 
Advocate, always an Advocate!  ¨

Rick Webster is vice president, public policy, 
at National Industries for the Blind.

Graduates of the inaugural class of Advocates for Leadership and Employment shared experiences 
and answered questions from new Advocates in a panel discussion at the 2015 Public Policy Forum. 
Pictured left to right are Lise Pace, senior marketing manager at Bosma Enterprises in Indianapolis; 
Luis Narimatsu, public relations co-director at Georgia Industries for the Blind; and Rachel Carver, 
public relations associate at Outlook Nebraska in Omaha.
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FEATURE STORY

E-COMMERCE CENTER 
CELEBRATES 10 YEARS
NIB’s dedicated team of customer care professionals 
provides top-notch service to federal customers across the 
country and around the world.
BY ANDY BROWNSTEIN

People who are blind have been 

making products for federal agencies 

since 1938, when the Wagner-O'Day 

Act (now the Javits-Wagner-O’Day Act) 

was signed into law. In its first year, 

nonprofit agencies associated with 

NIB sold $221,000 worth of products 

through a precursor to the General 

Services Administration.  

Today, NIB associated agencies sell 

millions of dollars worth of AbilityOne 

products to the federal government 

annually, with a healthy portion of that 

business carried out online. But the 

expansion into e-commerce has done 

more than boost AbilityOne sales, it’s 

created jobs for people who are blind.

The story begins in 1999, at the height of 

the dot-com boom, when NIB developed 

and implemented an online purchasing 

channel to keep up with a new era in 

government acquisition. Management 

of the site was initially contracted to a 

commercial company, Online Office 

Supplies, with NIB moving the website 

and customer care to its Earth City, 

Missouri, office in 2001. In 2006, when 

NIB relocated to its current headquarters 

in Alexandria, Virginia, leaders decided 

to establish the center there and put 

in place a new hiring requirement: All 

customer care representatives must be 

people who are blind.

2016 marks the 10th anniversary of the 

move which, by all accounts, has been 

very successful. During that period, 

sales through AbilityOne.com have 

jumped from $18 million annually to 

$53 million. Even better, the staffing 

model has been replicated at 23 NIB 

associated agencies throughout the 

country, where employees who are 

blind operate customer care centers for 

clients ranging from Harley-Davidson to 

the Department of Defense.

In March the customer care team celebrated 10 years meeting the needs of AbilityOne.com 
customers. Pictured left to right are E-Commerce Customer Care Supervisor Rehan Ahmad, with 
Customer Care Representatives Keith Carroll, Jessica Diaz and Steve Bacon.

PREVIOUS PAGE NEXT PAGE
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“It’s been a really positive program,” 

said Ron Ashby, NIB’s director of 

service development. “A lot of people 

who are blind have gone through the 

program. They’ve gained experience 

in customer service, and some have 

gone on to other nonprofit agencies.”

Steve Bacon has been with the 

program as a customer care 

representative since it first moved to 

NIB. Born with glaucoma and cataracts, 

Bacon’s early job prospects were dim. 

“I couldn’t find much – just odd jobs 

where I made $5-$6 an hour,” he said. 

But after landing at NIB associated 

agencies in Nebraska and New York, 

Bacon came to the customer care 

position in Virginia armed with the 

kind of computer training needed to 

navigate the e-commerce site.

Working together with four customer 

care representatives, Bacon estimates 

the center handles roughly 180 calls 

a day. And while most customers are 

located in the United States, some calls 

come from as far away as U.S. military 

bases in Japan. 

Most callers have questions that are 

unique to their situation. Bacon, like 

everyone on the customer care team, 

has developed an encyclopedic 

knowledge of offerings to provide 

accurate answers and help customers 

select the product that best fits their 

needs. Like many of his co-workers, 

Bacon said he enjoys the people and 

problem-solving aspects of the job. He 

keeps a folder of e-mails he’s received 

over the years from satisfied customers.

One characteristic that makes the 

national call center unique compared to 

other outlets is that it covers all AbilityOne 

products. “The other channels don't 

have enough physical space to carry 

the full catalog” Ashby said. “On the 

e-commerce site, all of the products on 

the procurement list are available.”

For Ryan Gold, associate product 

manager, the center was a challenge 

of a different sort. He was just six 

months out of college when hired to 

supervise the new center in 2006. 

It meant not only shouldering a new 

program, but learning how to train 

employees who are blind on customer-

management software, often with 

the benefit of JAWS text-to-speech 

technology and Zoom magnification.

Gold said the work was foundational 

in giving him the skills necessary to 

be a good manager. Working with his 

crew on Black Friday and Christmas 

Eve in order to keep up with demand 

from customers in locations across the 

country and around the world has been 

a bonding experience, he said.

Luis Interiano, the director of 

E-commerce distribution programs, 

praised the call center crew members 

for their flexibility and capacity to adapt 

to workplace changes that arise as a 

result of seasonal purchasing and the 

closing of GSA depots.

At a ceremony celebrating the call 

center’s 10 year anniversary, NIB 

President and CEO Kevin Lynch 

noted that though the team works 

behind the scenes, their dedication 

and professionalism are crucial to the 

success of the AbilityOne program. 

“As government purchasing changes, 

AbilityOne.com is more important 

than ever,” Lynch said. “We’re very 

fortunate to have such a great team 

working with our customers. Their 

diplomacy and expertise help ensure 

people keep coming back to the 

website again and again.”  ¨

Andy Brownstein is a freelance writer based in 
the Washington, D.C., area.

Steve Bacon has been a member of the AbilityOne.com customer care 
team since its relocation to NIB headquarters in 2006.

We’re very fortunate to have 
such a great team working with 
our customers. Their diplomacy 
and expertise help ensure 
people keep coming back to 
the website again and again.

 — Kevin Lynch
NIB President and CEO
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COVER STORY

MAKING GOOD 
WORKPLACES         
            GREAT 

At NIB associated nonprofit agencies, innovative 
practices give employees who are blind a voice in 
shaping the workplace and help uncover hidden talents.

BY SHARON HORRIGAN

The Quality Work Environment (QWE) initiative, launched 

in 2009, encouraged NIB associated agencies to enhance 

employees’ daily work experiences and develop growth 

opportunities. It could have easily been a “one-and-done” 

experience, but agencies quickly realized that the process 

not only improved employee engagement and helped build 

leadership skills, it breathed new life into their organizations. 

Simply put, it was an organizational culture game changer. 

Vicky Hickok, administrative manager at MidWest Enterprises 

for the Blind in Kalamazoo, Michigan, credits the program 

with spurring innovative practices at the agency. “The first 

time we went through the assessment, we came up with six 

PREVIOUS PAGE

good action items, like installing an internal phone on the 

plant floor to improve communication between manufacturing 

and administrative employees,” recalls Hickok. “Then it grew 

into ‘what can we do to promote from within?’ ” 

With that simple question came a series of action items and 

initiatives – large and small – that not only improved the 

workplace, but led to employees finding new interests and 

developing new skills. “It’s been an extremely beneficial 

experience,” says Karen Walls, president of the agency. 

“The level of communication among our staff is high, and 

engagement is better than it’s ever been.” It’s a sentiment 

echoed at other NIB associated agencies. 

NEXT PAGE
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Little Changes Lift Engagement

Often, taking a workplace from good to great doesn’t 

require a big investment. MidWest Enterprises for the 

Blind, for example, asked low-vision technicians from 

Western Michigan University’s Blindness & Low Vision 

Studies Department to audit its workplace for ways to help 

employees with low vision see better, an exercise the 

technicians performed for free. The assessment led to the 

purchase of four pocket magnifiers, four video magnifiers 

and four illuminated binocular headbands, purchases which 

resulted in higher employee productivity.

Through a bit of research, MidWest learned the Michigan 

Foundation for the Blind and Visually Impaired could provide 

free, one-on-one computer training for employees in their 

homes. An award of grant money helped the agency 

purchase new workstations with adjustable table tops that 

improved ergonomics and productivity. 

Stephen Horton, operations manager for the West Texas 

Lighthouse for the Blind in San Angelo, agrees that small 

changes made a big difference for his agency. Like MidWest 

Enterprises, the West Texas Lighthouse made changes to 

workstations to improve ergonomics. The agency improved 

lighting by changing lightbulbs from one brightness level 

to another, and labelled vending machines in braille. Other 

improvements – such as adjusting a camera system used 

in printing process labels to enlarge the image – vastly 

improved the quality of work, says Horton.

The agency also adjusted counting scales used in packaging 

processes to allow blind employees to do a job previously 

staffed only by sighted employees. “These changes allow 

people to move around the manufacturing plant floor and 

perform different jobs, which alleviates boredom” says Horton. 

Other activities, like fundraisers to aid individual employees, 

movie nights and celebration lunches when sales goals are 

reached, have improved teamwork, employee engagement 

and loyalty, and communication, says Horton. 

Northeastern Association of the Blind at Albany (NABA), 

in New York, improved new employee orientation by 

training all supervisors to familiarize new employees with 

workstation areas and travel routes, so they can more 

easily navigate to break rooms, restrooms and other 

locations in the facility. Orientation and mobility training is 

also available to employees who may need a refresher, 

and job announcements are available in braille. Employees 

participating in the agency's Manufacturing Advisory Group, 

created shortly after QWE was instituted, made a suggestion 

that not only enhanced product quality, but led to conversion 

of a job held by sighted employees to a position now 

performed by people who are blind.

Outlook Nebraska Inc. (ONI), in Omaha, widened walk paths 

on its converter floor and added rails for canes to make 

navigation easier. At the Association for Vision Rehabilitation 

and Employment (AVRE) in Binghamton, New York, 2015 was 

Continued on page 10

As part of the fitness initiative at the Association for Vision Rehabilitation 
and Employment in Binghamton, New York, employee Ken Howell, (left) 
competed in the Greater Binghamton Bridge Run half marathon tethered 
to CEO Ken Fernald.

Doug Wampler provides computer training to Kenny Blackman at 
Outlook Nebraska. Blackman, who was afraid to leave the house after 
losing his vision, says the training helped him move into a full-time job 
and live independently.

PREVIOUS PAGE NEXT PAGE
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MAKING GOOD WORKPLACES GREAT 
Continued from page 9

the year of health and wellness, featuring Fitness Fridays, where 

employees could learn yoga, train with kettle balls and learn 

about healthy lifestyle choices. A team of AVRE employees 

traveled to Washington, D.C., to participate in the Army Ten 

Miler, the second-largest 10-mile run in the United States.

All these small changes helped reinvigorate employees, 

resulting in greater workplace engagement and increased 

interest in improving work processes. In many cases, the 

changes led to bigger, more ambitious undertakings that have 

helped grow employees’ skills and career interests. 

Ambitious Undertakings Grow Skills

NABA’s participation in the QWE program led to development of 

a training program that all new employees complete within their 

first two weeks on the job. The agency’s human resource director 

escorts new manufacturing employees around the agency, 

and supervisors complete a new-hire checklist that includes 

filling out all new-hire forms, explaining the job and the NIB ISO 

9001 program to new employees, introducing them during a 

manufacturing staff meeting and ensuring proper training. The 

checklist, says Kathleen Lather, executive secretary at the agency, 

helps ensure new employees are fully informed about their jobs 

in particular, and the agency in general. 

At MidWest Enterprises, in-home training provided to 

employees by the Michigan Foundation for the Blind led to 

development of an in-house training center, a goal of Walls’ 

since she saw a training room at another NIB associated 

agency in 2009. In 2014, MidWest Enterprises purchased 

a triangular desk that holds three computers. The agency 

partnered with the Hadley School for the Blind and now 

offers employees courses in using Word, Excel and JAWS. 

Participants go through a skills assessment and a personalized 

training plan is designed. Training is carried out on company 

time, and employees are paid their regular hourly wage. Six of 

the agency’s 25 employees are currently taking courses. 

Like MidWest’s training program, ONI’s education and training 

center started modestly in 2010, with just two cubicles and 

two participating employees, according to Rachel Carver, the 

agency’s public relations associate. ONI hired a lead trainer in 

2012, and in 2015 brought onboard a director for enrichment 

programs. Today, in addition to three training computers, the 

center is equipped with personal computers, laptops, iPhones, 

iPads and Androids. An expansion is planned for later this year. 

Kenny Blackman was the first Outlook Nebraska employee 

to sign up and complete computer training. Blackman lost his 

vision at age 29 and readily admits that for many years he was 

afraid to go outside and find a job. The training experience, he 

says, helped him move into a full-time job, live independently 

and further his education. 

TAKING JOBS HOME
For many people 
who are blind or 
who have low vision, 
transportation issues 
can be a barrier 
to employment. 
Recognizing that, 
leaders at Winston-
Salem Industries for 
the Blind (WSIFB) 
made a conscious 
decision in 2014 to 
cultivate work-at-
home jobs, says Mary 
Ellen Mest, manager 
of contract services for IFB Solutions, a division of 
WSIFB that provides resource services to government 
and commercial customers. 

“Many businesses allow employees to telecommute,” 
says Mest. “Part of our mission at IFB Solutions is to 
offer advancement, training and work opportunities for 
people who are blind. Telecommuting opportunities 
work well for people who are blind, so it made sense to 
try to cultivate those jobs for our employees.”

IFB Solutions recently partnered with Sutherland 
Global Services, an outsourcing services company, 
to provide telecommuting jobs for people who are 
blind. As part of the deal, Sutherland contracts with 
IFB Solutions employees who are blind to work from 
home using computers equipped with screen-reading or 
magnification software. 

“We’re a sort of Kelly Services for employees who are 
blind,” says Mest. “We do all the recruiting, placing 
and onboarding of our employees. We have a roster of 
employees from across the country who are blind, fully 
trained and ready to work from home. We hire them, pay 
competitive wages, provide assistive technology, and 
place them in jobs for contractors like Sutherland.”

IFB Solutions currently has 19 employees working 
virtually in contract services, and aims to develop more 
work-from-home jobs. Two IFB Solutions employees 
work virtually as administrative assistants for Sutherland 
Global Services and based on the positive feedback 
she’s received, Mest hopes the outsourcing company 
will contract more employees soon. 

Although the telecommuting program is fairly new, 
Mest says opportunities for advancement have already 
presented themselves; one former employee hired as 
a customer service representative by a contractor has 
been promoted into a quality analyst job. 

Greg Wing is a telecommuting 
employee for IFB Solutions, a division 
of Winston-Salem Industries for the 
Blind that provides resource services to 
government and commercial customers.

PREVIOUS PAGE NEXT PAGE
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Blackman and co-worker Donovan Ainsworth both credit 

their participation on employee-led teams with honing 

leadership skills that have served them well. As members 

of an employee team designing an incentive program to 

improve production goals, both men learned leadership, 

organization and program management skills. Ainsworth 

says without that experience, he would never have had the 

confidence to move into a training role for the agency. Today, 

he splits his time between work during the day as a finisher 

on the converting floor, and work in the evenings as a trainer. 

Finding Interests, Developing Leaders

Blackman and Ainsworth aren’t the only employees who 

feel their QWE experience made a significant difference in 

their working lives. Hickok says MidWest employees who 

participate in QWE initiatives learn important communication 

and teamwork skills, and some discover interests they 

never knew they had. She points to her assistant, Misty 

Stenberg, who recognized her passion for advocacy through 

involvement on a QWE team.

The discovery led Stenberg to NIB’s Advocates for 

Leadership and Employment program, where she learned 

about grassroots advocacy. Now the agency’s public policy 

liaison, in addition to her work with Hickok, Stenberg has 

arranged a flag raising ceremony with a state representative 

and coordinated visits to the agency from the mayor and 

other state and federal representatives. “We may never have 

discovered her leadership skills if she hadn’t served on that 

employee team,” notes Hickok. 

David Pressley was a production assistant at MidWest 

Enterprises when he volunteered to serve on an employee-

led improvement team. Through his work on the team, others 

in the agency recognized his leadership potential, says 

Hickok. Pressley participated in NIB’s Effective Supervision 

program and was eventually promoted to production 

supervisor in charge of the furniture division. 

Changing Organizational Cultures

Jennifer Small, chief operating officer at AVRE, says early 

involvement in the QWE program led to a culture shift for 

the entire agency. “It really helped improve communication 

and shift our culture by encouraging employee involvement 

through brainstorming ideas and identifying realistic actions,” 

she says. “We used to be mostly customer-centered; now 

we’ve learned to balance that with also being employee-

centered. The shift has reinvigorated all of us, from top 

management to employees on the manufacturing floor.”

Walls agrees. “For us, making continuous improvements to 

our workplace and our employees’ skills has become part of 

our agency’s culture. Our employee engagement is better 

than it’s ever been.” 

Horton, of the West Texas Lighthouse, agrees that employee-

led QWE teams have not only improved the workplace, 

they’ve improved the organization’s environment. “It’s helped 

create a culture of engagement and pride of work,” he says, 

noting that employees have learned valuable skills like giving 

and receiving honest feedback. The process has also helped 

open communication lines that encourage employees at all 

levels to contribute new ideas on improving work quality and 

productivity, transforming the West Texas Lighthouse, and 

many other NIB associated agencies, from a good place to 

work to a great one.  ¨

Sharon Horrigan is a freelance writer based in Asheville, North Carolina.

Public Policy Liaison Misty Stenberg, of Midwest Enterprises for the 
Blind, talks with Congressman Fred Upton during a tour of the agency. 
Stenberg discovered her passion for advocacy while serving on a 
Quality Work Environment team.

David Pressley’s leadership skills were discovered when he served as 
production assistant on an employee-led improvement team at MidWest 
Enterprises. After completing NIB’s Effective Supervision program, he’s 
now a production supervisor in the agency’s furniture division.
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TRAINING

GOING TO THE NEXT LEVEL
A new NIB training program equips people who are blind or visually impaired with 
advanced technical skills to expand employment opportunities.
BY JENNIFER CLICK

In today’s fast-paced business 
world, employees are inundated with 
information and required to find, analyze, 
compile and distill large amounts of 
data quickly and efficiently. Employers 
expect applicants to possess a 
basic set of core competencies, and 
candidates lacking those skills rarely 
make it past an initial interview.

In working to develop higher level, 
career-oriented service opportunities 
for people who are blind, NIB found 
many assistive technology (AT) users 
receive only a basic level of computer 
training – adequate for performing 
essential job and life tasks, but 
insufficient for many modern offices.

“We know all too well that employees 
with vision loss need more technology 
skills than their sighted counterparts 
because they can’t just point and 
click,” explains Dina Rosenbaum, chief 
program officer at The Carroll Center for 
the Blind, an NIB associated nonprofit 
agency in Newton, Massachusetts.

To address this need, NIB worked 
with TCS Associates, consultants 
specializing in accessible electronic 
and information technology, and The 
Carroll Center to create Professional 
Mastery of Office Technology for 
Employment (ProMOTE), a unique four-
week program that provides advanced 
training to AT users who are blind or 
have low vision. A pilot completed in 
January is getting rave reviews.

Different by Design
“The ProMOTE training program is 
unlike any other currently offered,” 
explains NIB Employment Support 
Services Program Director, Billy Parker. 
“We take students through all of the most 
common computer-related office tasks, 

from start to finish, so we can close any 
learning gaps they might have.”

“We start with the basics, understanding 
the computer as a system and how 
the various hardware and software 
components interact, so students 
can troubleshoot common issues,” 
Parker says. From there, ProMOTE 
students learn key processes in using 
the Microsoft Office suite and how 
to manipulate AT to most effectively 
interact with the programs.

ProMOTE uses an immersive training 
model to emulate the pace of today’s 
offices, mixing formal classroom 

instruction with time-sensitive 
project-based work to simulate the 
rigor and collaboration of modern 
workplaces. ProMOTE students learn 
to create, format and edit Microsoft 
Word documents; navigate and 
manipulate Excel spreadsheets; 
and create and deliver PowerPoint 
presentations, as well as search and 
download files from the Internet, and 
produce accessible documents.

“ProMOTE begins where other AT 
classes end,” says program graduate 
Thomas Stivers, who traveled from 
Travis Association for the Blind in 
Austin, Texas, to participate in the pilot. 
“I’ll use the tools I learned here on my 
first day back in the office.”

Only the Beginning
Speaking to the ProMOTE graduates, NIB 
President and CEO Kevin Lynch thanked 
them for participating in the pilot program. 
“We knew we had a great concept for 
this program, but we needed to see if 
providing intensive training in a limited 
time frame was feasible, and you’ve 
shown that it is. It’s been an intense 
few weeks, but your hard work and 
dedication will make a difference not just 
in your own lives, but in the lives of other 
people who are blind who’ll benefit from 
the ProMOTE program.”

NIB is now at work on ways to make the 
ProMOTE program available to more 
people who are blind, with an agency 
train-the-trainer session in the works 
for later this year. In February, Parker 
and Doug Goist, NIB program manager 
for IT service projects, participated in 
a panel discussion about ProMOTE 
and expansion of the program at 
the Assistive Technology Industry 
Association’s 2016 Conference.  ¨

Jennifer Click is communications project 
manager at National Industries for the Blind and 
editor-in-chief of Opportunity magazine.

Students and instructors were all smiles 
as the first-ever ProMOTE training session 
wrapped up on January 29, 2016.

David Kingsbury, of the Carroll Center; 
Thomas Stivers from the Travis Association 
for the Blind; and Nadine Walker-Mooney, a 
client with the Massachusetts Commission for 
the Blind develop new skills in the ProMOTE 
program. Also pictured are James Kirwin, of 
Beyond Vision; Aaron Simoneau, of NIB; and 
TCS Associates trainer Harris Rosensweig.

PREVIOUS PAGE NEXT PAGE



 WWW.NIB.ORG | 13

TECH CORNER

ORCAM MYEYE: 
THE COMPUTER 
THAT SEES
BY DOUG GOIST

When the exhibitor handed me the lightweight pair of 
nondescript glasses with a small magnetic box attached to 
the frame and a wire tethered to an earpiece and remote 
control device, my expectations were tempered. It didn’t 
seem like much, and I felt sure it would be super expensive.  

Ten minutes later, I was ready to buy it on the spot.

Making a splash at assistive technology conferences 
everywhere, OrCam MyEye is part of a growing 
trend in wearable assistive technology devices that 
are far less cumbersome – and far more powerful – 
than the desk-engulfing magnification and reading 
options common in today’s homes and offices.

First released in September 2013, MyEye, and the upcoming 
smartphone app OrCam MyMe, are the culmination 
of breakthroughs in computer-aided artificial vision – 
miniature computer systems that independently see and 
recognize objects and scenes around them in real time.

This last part – real time – is where the rubber (or 
in this case, the cane tip) meets the road. Using a 
proprietary computer algorithm called ShareBoost, 
OrCam instantly processes millions of pixels in the visual 
environment and looks for patterns to compare pixel-
for-pixel against thousands of known stored onboard 
images, all within milliseconds. Most computer-aided 
visual identification devices transmit images to distant 
servers, often resulting in an excruciatingly painful lag.

Did I mention text recognition? When I held the exhibitor’s 
brochure at arm’s length and pointed to it, OrCam’s 
camera snapped a picture and a pleasant voice read 
the brochure to me within seconds, virtually error-
free. MyEye includes a bone-conducting ear piece to 
transmit audio feedback through the cheekbone, leaving 
your ear available for other environmental sounds.

The 1-ounce camera, which can be mounted on any pair 
of glasses or sunglasses, is activated by pointing an index 
finger, and operated through hand gestures. For those 

who would rather not walk around in public pointing, 
a trigger switch on the remote control can easily snap 
camera shots while the remote remains in a front pocket.

The OrCam device can identify the color of a traffic 
light and recognize restaurant menus, bus numbers 
and street signs, as well as reading and speaking text 
on computer monitors and television screens. Once 
trained, it can identify which credit card you’re using, 
products you’re buying and currency denominations.

But the pièce de résistance is the capability to recognize 
the faces of more than 100 friends, colleagues and 
family members, which can be stored on the device. 
At a social or networking event, the OrCam can 
instantly and correctly identify faces and provide 
names of known people within a radius of 6-8 feet.

The company hopes to extend that distance to 8-12 
feet in device upgrades and iterations, and is working 
on adding location recognition so the device can be 
trained to remember businesses based on the visual pixel 
pattern of the entrance doorway. Future versions will 
include accurate color identification and more robust and 
complex visual interpretations of multiple same-space 
objects, such as a dog standing beside a fire hydrant.

Just 10 years ago, this kind of image processing would 
likely be limited to supercomputers like Deep Blue or 
Watson; that OrCam can perform such computations 
for four continuous hours with a device no larger than 
a glasses case is nothing short of mind-boggling.  ¨

Doug Goist is program manager for IT 
services projects at National Industries for 
the Blind. A recognized leader in the field of 
technology accessibility, Doug has worked 
with the U.S. Department of Defense, the 
military services, federal agencies and private 
sector partners. In 2013, he served as the 
technical steering committee representative 
for the U.S. Agency for International 
Development on a study of mobile money 
transfer and handset accessibility in Africa.

 Product:  OrCam MyEye
 Cost:  $2,500 – $3,500
      For more information: http://www.orcam.com.
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AGENCY SPOTLIGHT

PRODUCT INNOVATION AND A 
SPRINGBOARD TO OPPORTUNITIES
In Greensboro, North Carolina, Industries of the Blind’s well-established strengths and continuous 
innovation keep products fresh and interesting, while growing employment opportunities.
BY ROSEMARIE LALLY

Founded in 1933 as the Guilford County 

Association for the Blind, Industries of 

the Blind (IOB) in Greensboro, North 

Carolina, has made remarkable strides. 

Composed of six people who made 

brooms and mops in a leased storefront 

when it opened, the organization, 

renamed Industries of the Blind, was 

the first agency in North Carolina to 

associate with National Industries for 

the Blind (NIB).

Today, IOB employs nearly 250 people 

in diverse lines of business, including 

the manufacture of office products and 

military apparel, custom packaging 

solutions, contract assembly services and 

distribution services, according to Richard 

Oliver, the organization’s director of sales, 

marketing and business development.

For its efforts in 2015 to grow 

employment opportunities for people 

who are blind, IOB was awarded an 

Employment Growth Award by NIB. The 

award recognizes the agency’s efforts 

to increase employment retention, 

growth and upward mobility for people 

who are blind. 

“Our employees are talented and 

dedicated professionals, and we 

are delighted that they are being 

recognized as an example of the 

capabilities of people who are blind,” 

IOB President Dave LoPresti said in 

accepting the award.

Outfitting the Troops

Apparel manufacturing is the 

biggest part of IOB’s operations, 

engaging nearly 90 employees in 

the manufacture of items for the 

Defense Logistics Agency, Oliver said. 

The unit is remarkably productive, 

quickly filling large orders for very 

detailed items. For example, roughly 

250 Parachute Recovery Bags – 

backpacks paratroopers wear to 

gather and store parachutes after 

landing – are manufactured every 

day. “The manufacture of each 

recovery bag involves 93 separate 

operations,” Oliver noted.

Similarly, IOB produced 1 million 

ballistic nape pad covers – protective 

neck coverings constructed with 40 

layers of Kevlar and rated to stop a 9 

millimeter bullet fired at a distance of 

six feet – for the Army under a recently 

concluded three-year contract. IOB’s 
apparel operation also produces 
nearly 60,000 moisture-wicking 
T-shirts for the military each month.

Diverse Offerings
IOB is also known for its office supplies 
and products such as pens, clipboards 
and archboards. The 50 different types 
of pens it produces are responsible 
for $6.5 million to $7 million of IOB’s 
annual sales of $19 million, Oliver said.

Custom packaging solutions and 
distribution services – run out of a 
157,000-square foot warehouse – are 
another important component of IOB’s 
operations. The agency’s “pick, pack 
and ship” operation uses Talkman, a 
voice-assistive program that enables 
employees equipped with headsets 

Industries of the Blind employee Raymond Hinton encourages Greensboro City Council Member 
Sharon Hightower as she tries operating the sleeve sewing machine during a February 2015 visit.

PREVIOUS PAGE NEXT PAGE



 WWW.NIB.ORG | 15

and scanners to find a specific location within 
the warehouse, scan a barcode, select the 
desired item for shipping, and issue it a new 
barcode. The chosen item is then sent to 
quality control for packing, and on to shipping. 
Using this innovative system, IOB employees 
process 650 packaging orders each day.

Building Careers
“My first job when I started here in 1995 was 
as a picker,” recalls Oliver, who is legally blind. 
He credits the organization for providing 
opportunities, as well as several mentors 
within the group for encouraging him to 
master new skills and develop his potential. 
Over the last 20 years, he has held positions 
as a materials handler, computer operator, 
accountant, IT specialist, business development 
representative and operations manager. 
“The only things I haven’t done here are 
payroll and human resources,” he joked.

Oliver said IOB is “very supportive” of 
employees who are blind and works hard 
to provide opportunities that will boost 
their development. One example of that 
commitment is the agency’s participation in 
NIB’s Business Management Training (BMT) 
program. Oliver, a member of the program’s 
second graduating class in 2007, likens BMT to 
an accelerated MBA program. “That program, 
and the great mentors who worked with me, 
helped me springboard to a successful career,” 
he said. At IOB, there’s always room on the 
springboard for employees ready to take on 
new challenges and grow in their careers.  ¨

Rosemarie Lally is a freelance writer and editor based in 
Washington, D.C.

ZEBRA PARTNERSHIP PRODUCES NEW GEL PEN
Looking for a partner to join forces with on an upscale pen, 
Zebra Pen Corporation reached out to NIB for suggestions. 
The reply was swift and certain: Industries of the Blind, 
with decades of experience in manufacturing and more 
than 50 pens in its product line, would be a perfect fit.

The result of the partnership, the SKILCRAFT®/Zebra 
Retractable Gel Pen, was launched in January and is 
now on the AbilityOne federal procurement list.

The project aimed to provide a broader range of 
quality gel pen products to federal customers. “Co-
branding with one of the leaders in the commercial pen 

market allows us to do just that,” explained Richard 
Oliver, IOB’s director of sales, marketing and business 
development. The new product has a latex-free, non-
slip cushioned grip and quick drying gel ink that makes 
it especially well-suited to people who are left-handed. 
Available in fine, medium and bold point, customers 
can choose black or blue quick-drying gel ink.

The new pen has only been available since the first of 
the year, but orders are already starting to pick up as 
wholesalers and dealers cycle through existing inventory, 
said Oliver. He looks forward to staffing up with more 
employees to meet anticipated production needs.  

Thomas Williams, one of nearly 90 employees providing apparel to the military services, at 
work on the Army’s Advanced Physical Fitness Uniform.

Richard Oliver, director of sales, marketing and business development, checks in with 
Wesley Whitsett (left) and Danny David (right) as they box one of the 50 different types of 
SKILCRAFT pens IOB produces.
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NEW PRODUCTS

READY TO LAUNCH
These new products produced by NIB associated agencies are 
now available to federal government customers through the 
AbilityOne® Program.

OFFICE PRODUCTS
1. SKILCRAFT® Lanyards and Card Holders
Keep badges, Common Access Cards (CAC) and other forms of identification protected and 
within reach with lanyards and badge holders produced by West Texas Lighthouse for the 
Blind in San Angelo. Choose from clear vinyl Resealable Badge Holders that include a slot and 
chain holes for use with lanyards or ID reels; Flightline Lanyards, made of black nylon cord with 
a breakaway attachment for safety, and a side-ridged badge holder that securely holds two 
cards; or SKILCRAFT’s Retractable ID Reel with Bulldog Clip, featuring a 36-inch anti-twist cord 
that retracts automatically and a metal bulldog clip that attaches easily to clothing.

2. SKILCRAFT® Computer Privacy Filters
Made with quality 3M materials by Beyond Vision in Milwaukee, Wisconsin, these easy-to-
install and remove privacy filters protect classified or sensitive material. The SKILCRAFT® 
Privacy Shield Widescreen Computer Monitor makes images viewable only when directly 
in front of the monitor. The SKILCRAFT® Framed Widescreen Privacy Filter for LCD 
desktop and notebook monitors stays in place when notebooks are closed. 

3. SKILCRAFT® Bio-Write Gel Stick Pen
Go green with the SKILCRAFT® Bio-Write Gel Stick Pen made with more than 35 percent 
renewable agricultural products. Featuring acid-free, pigmented gel ink that won’t smear 
or bleed through paper and a cushion grip for writing comfort, this medium point pen 
meets or exceeds U.S. Department of Agriculture biobased content requirements and 
complies with Federal Acquisition Regulation (FAR) Subpart 23.4. Available in blue, black 
or red ink; produced by Alphapointe in Kansas City, Missouri.

MAINTENANCE, REPAIR AND OPERATING SUPPLIES
4. SKILCRAFT® Aquapad Sandless Sandbag
Soak up water spills from heaters, tanks and broken pipes and other non-acidic fluids 
quickly and easily with these sandless bags that absorb up to 5 gallons of liquid in less 
than 3 minutes. Produced by Envision Industries, compact, lightweight 17 x 22 x 1 inch 
SKILCRAFT® Aquapads are easier to transport and use than conventional sandbags and 
require less storage space. Each case contains six packages with five pads per package.

5. SKILCRAFT® Pro-Grade Impact Sockets
Premium grade, high torque SKILCRAFT® Pro-Grade Impact Sockets, produced by Beyond 
Vision in Milwaukee, Wisconsin, feature lobular openings for greater turning power 
without deforming the fastener. Designed for maximum engagement on 6-point fasteners, 
each socket drive end features a pin retention hole and groove. Made of high alloy steel 
with black oxide finish, these sockets are suitable for use with pneumatic and electric 
impact wrenches. Available in a variety of sizes; limited lifetime warranty.

6. SKILCRAFT® Transparent Envelopes
Perfect for industrial environments, SKILCRAFT® Transparent Envelopes or Job Ticket Holders, 
produced by Georgia Industries for the Blind in Bainbridge, keep work orders, production 
schedules and other important papers protected while allowing easy viewing. Bound black 
plastic edging on three sides of the clear envelope provides strength and durability. Large 
10 x 13 inch envelopes with a single eyelet for hanging are sold in boxes of 25 or 100.
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7. SKILCRAFT® Peel-and-Stick Nonskid, Slip-Resistant Tapes and Treads

SKILCRAFT® Peel-and-Stick Nonskid, Slip-Resistant Tapes and Treads, produced by 

Louisiana Association for the Blind in Shreveport, are perfect on ladders, stairs, ramps, 

lawn equipment, machinery, ships, warehouse or locker room floors, or anyplace slipping 

is common. Chose from heavy-duty tapes and treads comprised of extra-large, coarse 

mineral particles; general duty tapes and treads comprised of mineral particles; medium-

duty tapes and treads with a soft-textured, non-mineral surface; or conformable tapes and 

treads perfect for grated metal and other irregular surfaces. 

LOCKOUT TAGOUT DEVICES

Lockout a single piece of machinery or develop a comprehensive lockout tagout program 

with these products made-in-the-U.S.A. by the Association for the Blind and Visually 

Impaired – Goodwill, in Rochester, New York.

8. SKILCRAFT® Universal Circuit Breaker Lockouts

Lockout a variety of breakers with SKILCRAFT® Universal Single or Multi-pole Circuit 

Breaker Lockouts. Designed with a slide-on feature for secure mounting on a wide range 

of breakers (110/220 voltage), choose from lockouts that fit single pole switches or double 

and triple pole switches 3/10 to 6/10 inch high and 35/100 to 44/100 inch deep, with or 

without a hole. Single and multi-pole lockouts accommodate padlock shackles up to 9/32 

inch in diameter.

9. SKILCRAFT® Plug Lockouts

Prevent electrical cord plug-ins during servicing and repairs with SKILCRAFT® Small Plug 

or Large Plug Lockouts. All plug lockouts have three holes to accommodate padlocks with 

shackles up to 9/16 inch in diameter. The small plug lockout has a universal fit closure that 

accepts up to 1/2 inch diameter cord and 2 x 3 inch plugs; the large plug lockouts have 

universal fit closures that accept cords up to 1¼ inch diameter; 3 x 5½ inch plugs allow 

lockout of different plug and cord sizes with a single device. Sold individually.

10. SKILCRAFT® Lockout Padlocks

Lockout designated areas with SKILCRAFT® Lockout Padlocks with key-retaining and 

auto-locking functions. Made of high quality materials, these locks feature a solid 

aluminum, red body with fully insulated protective covering to resist corrosion. Choose 

single padlocks or keyed-alike padlocks in sets of three or six.

11. SKILCRAFT® Gate Valve Lockouts

Cover and secure valve handles to prevent dangerous pressure releases with 

SKILCRAFT® Gate Valve Lockouts. High-visibility red lockouts made of heavy-duty 

polycarbonate accommodate three padlocks with shackles up to 3/8 inch in diameter. 

Available to fit valves 1 - 2 1/2 inches or 2 1/2 - 5 inches.

12. SKILCRAFT® Cable/Valve/Hasp Lockout

Secure switches, valves and other energy devices during service or repair with 

SKILCRAFT® Cable/Valve/Hasp Lockouts, featuring a 1 inch inside diameter jaw with pry-

resistant tabs for extra security. High-visibility red hasp is made of heavy-duty recycled 

polycarbonate with six holes to accommodate padlock shackles up to 3/8 inch in 

diameter. Supporting 6 foot lockout cable is made of coated steel. 

These and thousands of other products are available for purchase at AbilityOne.com, GSAAdvantage.
gov, your local AbilityOne Base Supply Center or through AbilityOne authorized distributors. For more 
information about how to purchase SKILCRAFT and other products produced by people who are blind, visit 
www.nib.org/products.
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NEWS & NOTES

NEW ABILITYONE BASE SUPPLY CENTER 
OPENS AT TYNDALL AIR FORCE BASE
Winston-Salem Industries for the Blind opened its twenty-first AbilityOne Base 

Supply Center (BSC) at Tyndall Air Force Base outside Panama City, Florida, in 

January. The new store will employ two people who are blind or visually impaired 

at the Panama City location, and generate additional employment opportunities at 

other WSIFB sites. WSIFB employees are involved in all facets of store operations 

from on-site staffing and customer service, to manufacturing and distribution of items 

sold at BSCs nationwide.  ¨

APPLICATIONS 
FOR ROEDER 
SCHOLARSHIP NOW 
AVAILABLE 
Applications for the Joseph Roeder 
Assistive Technology Scholarship are 
now available on the NIB website. The 
scholarship provides a one-time award of 
$2,500 for an individual who is blind to 
pursue education in computer science, 
information systems or a related field 
leading to a career in access technology. 

The scholarship is named for Joe 
Roeder, senior accessible technology 
specialist at NIB from 1997 until his 
death in 2010. Roeder was instrumental 
in the development of the Section 
508 electronic and information 
technology accessibility standards of 
the Rehabilitation Act, which require 
all federal government agencies to 
provide accessible data and information 
for employees with disabilities.

Applications and supporting documents 
must be submitted online no later 
than Friday, May 27, 2016. The top 
candidates will be interviewed by 
phone in June 2016 and the winner 
will be announced this summer. The 
scholarship application is available at: 
www.nib.org/content/roeder-
scholarship-application.  ¨

NIB WELCOMES 
THREE NEW 
ASSOCIATED 
AGENCIES
NIB is pleased to welcome three new associated agencies 

to the NIB family. Métier Services Inc., based in Rockville, 

Maryland, is a staffing company providing general 

administrative support, office management, document 

management and data entry services, as well as contact 

center management and Section 508 technical support. 

Blind Ambitions Mentoring and Outreach Program, in Baton 

Rouge, Louisiana, provides a wide range of training and 

skill-building programs to people who are blind or visually 

impaired, from braille and mobility training to courses 

teaching computer skills and switchboard operations, and an 

entrepreneurial training program.

Ensight Skills Center for visual rehabilitation, with locations 

in Denver, Fort Collins, Greeley, Lafayette, Parker, Lakewood 

and Littleton, Colorado, serves anyone having difficulty with 

activities of daily living as a result of vision loss.  ¨

Leaders from Winston-Salem Industries for the Blind (WSIFB), NIB and Tyndall Air Force Base 
cut the ribbon on the new BSC. Pictured left to right, WSIFB board members Dean Vavra, John 
Googe and Tim Nerhood; IFB president and CEO David Horton; Lt. Col. Anthony Mullinax; Tommy 
Thompson, NIB director, Base Supply Centers and Services Development; WSIFB employee 
Anastasia Powell; WSIFB board members Tom Serrin and Shirley Shouse; and Silas Martin, WSIFB 
vice president, BSCs and IT. Back Row: Arkansas Lighthouse for the Blind Advisory Council Chair 
Judy Phillips, WSIFB board member Dr. Louis Gottlieb, WSIFB Executive Chair Dan Boucher.
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Lakesha Larry, 
human resources 
specialist (left) 
and retired Army 
Col. Ned Rupp, 
represent NIB’s 
Wounded Warrior 
Program at the 
Hiring Our Heroes 
Career Fair in 
Washington, D.C. 
The unique event, 
open to veterans, 
active duty military 
members, guard 
and reserve 
members, and 
military spouses, 
included an 
employment 
workshop and 
one-on-one 
mentoring 
sessions to assist 
with the transition 
to the civilian 
workforce.

WOUNDED WARRIOR OUTREACH

Tony Stephens, who played a significant role 
in growing NIB’s Advocates for Leadership and 
Employment program, with his guide dog Palmer.

IN APPRECIATION: TONY STEPHENS
Following five years of outstanding 

service, Anthony “Tony” Stephens 

left NIB to become Director of 

Advocacy and Governmental 

Affairs at the American Council of 

the Blind (ACB). Tony’s keen mind 

and ability to analyze complex 

legislative and regulatory issues 

was a great benefit to NIB and he 

played a significant role both in NIB’s 

public policy achievements and in 

growing NIB’s successful Advocates 

for Leadership and Employment 

program. A recognized leader in the 

broader disability community, Tony 

will continue his work on behalf of 

people who are blind in his new 

position. Tony’s life is not defined 

by his blindness, but by his burning 

desire to advocate for those without 

a voice. We thank Tony for his 

passion in pursuing his calling at NIB, 

and look forward to him continuing 

that great work at ACB.  ¨

SAVE THE DATE! 
NIB/NAEPB 
NATIONAL 
CONFERENCE 
AND EXPO
Mark your calendars for the 2016 

NIB/NAEPB National Conference 

and Expo, September 14-16 at 

the Hyatt Regency Crystal City in 

Arlington, Virginia. NIB and NAEPB 

board and business meetings 

are currently scheduled for 

September 14, with the conference 

opening general session and 

Expo on September 15 and the 

awards luncheon and awards 

banquet set for September 16. 

Additional information about this 

year’s conference will be provided 

as it becomes available.  ¨
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