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LETTER FROM THE PRESIDENT

INNOVATION 
IN PRACTICE
Innovation is a critical element in 

the success of any endeavor. In 

business, it’s organizations that 

don’t just settle for the status 

quo, but continually look for 

new and better ways of doing 

things, that reach new heights.

Innovation is about more than 

designing a new product or 

service for the marketplace; 

it helps organizations 

sharpen their focus, discover 

opportunities that may 

have been overlooked, 

and build for the future.

At NIB, innovation is part of our 

culture. As our world evolves 

and changes, our associated 

agencies are at the forefront, 

taking on new challenges and, 

in some cases, helping to shape 

the standards of a new industry. 

One shining example of our 

commitment to innovation is 

our environmentally friendly 

product and service lines. 

In this issue of Opportunity, 

you’ll learn how our associated 

agencies are saving the federal 

government – and by extension, 

American taxpayers – millions 

of dollars each year through 

recycling programs. How 

they’re using agricultural waste 

to produce office supplies. 

And how they’re meeting the 

demand for a cleaner, greener 

world with biobased products.

But innovation doesn’t stop 

at product manufacturing or 

service delivery. NIB associated 

agencies are taking a creative 

approach to shrinking their own 

carbon footprint as they develop 

modern, environmentally 

friendly workplaces that provide 

employment opportunities 

for people who are blind.

Apple founder Steve 

Jobs said “Innovation 

distinguishes between 

a leader and a follower.” 

At NIB and its associated 

agencies, leading through 

innovation is a way of life.

Kevin A. Lynch

President and 

Chief Executive Officer
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RAMPING UP
When it comes to growing employment, the 
new president of the National Association 
for the Employment of People Who Are Blind 
has proven his chops.
BY AMY GRAY

Under new President Eric Stueckrath, NAEPB is strengthening 
customer relationships to increase employment opportunities.

A natural leader with a proven track record of growing 

employment, Eric Stueckrath was elected president of the 

National Association for the Employment of People Who 

Are Blind (NAEPB) in February of this year. Stueckrath is 

also president and CEO of NIB associated agency Outlook 

Nebraska Inc. (ONI) in Omaha. 

Born and raised in a small Nebraska town, Stueckrath knew 

at an early age that he wanted to be involved in business, 

and was always open to new opportunities. After high 

school, he studied business administration at the University 

of Nebraska’s flagship campus in Lincoln before moving to 

Omaha to pursue more career opportunities.

Building his career and professional experience while still 

in college, Stueckrath started out as a restaurant manager, 

gradually working his way up to management positions with 

several organizations. Stueckrath was introduced to ONI and 

its mission when the agency hired one of those companies 

as a subcontractor.

“Once I started working with the team at ONI, I was 

immediately drawn to their mission,” Stueckrath explained. 

“I knew right away that I wanted to be a part of this 

organization and make a difference.”

Established in 2000, ONI produces bath tissue, paper 

towels and other janitorial paper products for federal 

customers. Impressed with his strong working relationship 

and solid business and management background, ONI hired 

Stueckrath in November 2001 to serve as the agency’s 

interim executive director.

Stueckrath brought new energy and ideas to the role, 

working to expand employment opportunities for people 

who are blind. He was named ONI president and CEO in 

February 2004, and since then the agency has experienced 

unprecedented growth. By focusing on expanding ONI’s 

customer base, Stueckrath has increased staff from three 

employees to more than 70. 

Thanks to adaptive technologies, many of ONI's plant 

operations are also performed by employees who are blind. 

Overall, more than half of the employees working throughout 

the organization are blind, making the agency Nebraska's 

largest employer of people who are blind or visually impaired. 

In 2014 the agency received the Greater Omaha Chamber of 

Commerce Business Excellence Innovator Award for adapting 

technology in innovative ways to provide new resources and 

jobs for people who are blind or visually impaired.

ONI’s success led Stueckrath to become involved with 

the NAEPB, which works to strengthen and maximize 

employment opportunities for people who are blind. The 

organization has been an invaluable resource for learning 

about the business struggles and successes of agencies 

around the nation, as well as best practices.  

Stueckrath joined the NAEPB board in 2014, serving as 

assistant vice president of operations before becoming 

president this year. He said the organization is focusing 

on building and strengthening customer relationships to 

help create new business that will translate into more job 

opportunities for people who are blind.

“It really is an honor to be able to serve and represent our 

fellow agencies,” Stueckrath said. “It’s great to have everyone 

come together to move the program and mission forward.”  ¨

Amy Gray is communications project manager at National Industries 
for the Blind.
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TECH CORNER

PENFRIEND 2: 
UPDATING THE 
VOICE LABELING 
CLASSIC
BY DOUG GOIST

When I first met up with Charles during the early days of 

the NIB Contract Management Support services program, it 

wasn’t hard to be thoroughly impressed. A long-time Army 

and Navy contract specialist and analyst, Charles worked 

on a variety of Navy procurements and acquisitions – 

including a $20 million naval weapons procurement.  

In an era of primarily paper contracts, Charles performed 

all of this work while totally blind. Beside his desk sat 

entire file cabinets of contracts that he meticulously 

braille-labeled with reading help from his sighted wife.

For many of us who lost vision later in life, the idea of 

braille-labelling an entire file cabinet filled with important 

paperwork evokes feelings of serious dread and agita as 

we contemplate hours and hours of legitimate frustration.

That’s where the PenFriend 2, a voice labeling device 

produced by the UK’s Royal National Institute of Blind 

People (RNIB), comes in. PenFriend 2 allows users who 

are blind or visually impaired to quickly and efficiently 

create audio labels for documents, folders and handwritten 

messages – it can even be used as a note taker.

Shaped a bit like a small hand-held microphone, the 

device uses its external speaker and microphone array 

in combination with four raised yellow buttons (power, 

record, volume and mode) to perform its labeling 

duties. Users can affix one of 127 different sized yellow 

or orange self-adhesive voice labels on folders, note 

cards, file drawers or anywhere one wishes to label 

visual or text information. With sighted assistance, 

even impossible-to-scan handwritten information 

can be voice recorded, assigned to one of the small 

adhesive labels and affixed to the document.

The PenFriend’s 4 GB storage drive can hold a whopping 

125 hours of voice information. Each label is able to store 

an assigned recording of 60 minutes – more than ample 

for most needs. The adhesive voice label content can 

also be stored on a computer using the included Label 

Manager PC software, allowing users to erase and assign 

new voice recordings without purchasing additional 

labels. With an additional USB cable (not included), 

users can even upload MP3 music and audio files and 

listen with ear buds connected to the headphone jack.

As good as these features are, perhaps the best is the 

PenFriend 2’s flat learning curve. The use of audible cues 

and automatic processes make voice labeling a painless 

endeavor. It beeps when powering on and, after 10 minutes 

of inactivity, chimes twice to signal it is turning itself 

off. Other audible cues include a low battery indicator 

and beeps for the recording and playback functions.

The PenFriend 2 includes two AAA batteries, a lanyard, 

127 self-adhesive voice labels, three magnetic labels 

(for things such as canned goods), Label Manager PC 

software and a storage box; prices range from $149 to 

$220. PenFriend 2 and can be found on most assistive and 

independent living aids sites and catalogs, or purchased 

directly from RNIB’s online shop: http://shop.rnib.org.uk/  ¨

 Product:  PenFriend 2 Labeller
 Cost:  $149 - $220
      For more information: http://shop.rnib.org.uk/

Doug Goist is program manager for IT 
services projects at National Industries for 
the Blind. A recognized leader in the field of 
technology accessibility, Doug has worked 
with the U.S. Department of Defense, the 
military services, federal agencies and private 
sector partners. In 2013, he served as the 
technical steering committee representative 
for the U.S. Agency for International 
Development on a study of mobile money 
transfer and handset accessibility in Africa.
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FEATURE STORY

#EXTRAORDINARYEMPLOYEES
NIB’s newest social media campaign highlights employees who are blind employed at one 
of our associated agencies located across the U.S. Be sure to check out NIB’s Facebook 
page to learn more about these extraordinary employees! Together, we are showing the 
world that there are no limits to what people who are blind can do.

Jason Sheppard 

Northeastern Association of the Blind at Albany 

Albany, NY

One of the fastest employees ever to work at Northeastern 
Association of the Blind at Albany (NABA), Jason’s production output 
is incredibly high, yet he never sacrifices quality. A team player who 
often uses his sense of humor to encourage others, Jason overcame 
a rough childhood to become a person of outstanding character. He 
is a proud husband, father and stepfather who serves as a mentor 
for kids in his neighborhood and plays an integral role in employee 
engagement at NABA, serving on the entertainment, picnic, holiday 
and party committees, as well as the Manufacturing Advisory Group 
developed as part of the Quality Work Environment initiative. Jason 
enjoys rap music and would like to pursue a career in the music 
industry. Pictured from left to right are Christopher T. Burke, executive 
director; Jason; and Kathy Sheehan, Mayor of Albany, New York.

Dan Gurung

San Antonio Lighthouse for the Blind

San Antonio, TX

Originally from India and now a proud citizen of the 
United States, Dan is proficient in all three types of 
Braille and the JAWS system for computers. Hired as 
an assembler at San Antonio Lighthouse for the Blind, 
Dan was eager to take on more responsibility and 
volunteered to work in the Army Chin Strap department, 
becoming a top performer. Currently a machine operator, 

Dan was selected for 
the team starting up a 
new Ops Core project 
to manufacture a 
more advanced chin 
strap for the Army. 
In the community, 
Dan is both treasurer 
and public affairs 
representative for 
the San Antonio 
Christian Assembly.

Mary LaPointe

Beyond Vision

Milwaukee, WI

Legally blind since 
birth, Mary’s parents 
always did their 
best to foster her 
independence. 
After running a 
successful home 
business while her children were young, she learned 
computer skills at Beyond Vision's sister agency, 
Vision Forward, and was soon a teaching assistant. 
Joining the call center team at Harley-Davidson, Mary 
soon became a team leader, training employees, 
evaluating software programs and updating 
department processes. Mary was recognized in 
Wisconsin Governor Scott Walker's 2015 State 
of the State address for her accomplishments at 
Beyond Vision and in the community, including a 
food pantry donation program she manages.

PREVIOUS PAGE NEXT PAGE
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Michael Fox

Lighthouse Works

Orlando, FL

A software developer, Mike’s stellar talent in the area of 
scripting and re-engineering has opened doors for screen 
reader users at Lighthouse Works to make enormous 
strides in call center operations. Mike presented at this 
year’s Assistive Technology Industry Association (ATIA) 
conference on efforts he’s spearheaded to improve 
accessibility and usability of dynamic web applications 
through browser extensions. Fluent in both English and 
Spanish, Mike steps forward at graduations and other 
celebrations to seamlessly communicate with guests, 
graduates and families. He is always willing to donate 
his time to provide additional assistance and training to 
coworkers, so they can perform better and feel more 
comfortable in their work settings.

Leonor Huerta

South Texas Lighthouse for the Blind

Corpus Christie, TX 

Originally from Mexico, Leonor joined the team 
at South Texas Lighthouse for the Blind in 2013, 
assisting with labeling bottles in the Qwatro chemical 
dispensing department. When an opportunity for 
additional training arose, Leonor volunteered and 
became the first machine operator for the Hygiene 
Department, setting the standard for future machine 
operators. Leonor took the initiative and learned 
troubleshooting methods to minimize production 
downtime. An exemplary team player, she has worked 
successfully within every department in the production 
facility and raised the level of efficiency in every area 
where she’s worked. Leonor enjoys volunteering 
at church events with her husband Humberto.

Carla Abbott

The Lighthouse for the Blind

Seattle, WA

Recently promoted to production 
supervisor, Carla fosters a feeling of 
ownership that empowers her team 
members at The Lighthouse for the 
Blind Inc. Managing employees who 
have a wide range of disabilities – from 
people who are DeafBlind to people 
with cognitive disabilities in addition 
to blindness – Carla keeps the best 
interests of the people she supervises at 
heart, even as her team concentrates on 
accuracy and speed in getting parts to the 
customer. A Tae Kwon Do Grand Master, 
Carla also teaches martial arts at a local 
community center and is very active in 
the blindness community, assisting with a 
number of events.

PREVIOUS PAGE NEXT PAGE
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COVER STORY

GOING  GREEN

NIB associated agencies’ programs, 
products and even building designs are more 

environmentally friendly than ever before.
BY SHARON HORRIGAN

When it comes to recycling, NIB associated agencies have 

a long history of making the most of recycled materials in 

products. In recent years, those efforts have expanded to 

include lowering carbon footprints and saving big on utility 

bills. And for the most part, agencies are finding it’s not so 

hard being green.

Reclaiming Containers

The long history of reusing materials dates back to 1989, 

when the Defense Logistics Agency (DLA) approached NIB 

about reclaiming the hundreds of thousands of containers 

it uses each year to ship materials across the United States. 

Until that time, empty containers were either thrown into a 

landfill or gathered dust, unwanted and un-inventoried, in 

warehouses. Working with DLA, NIB designed and launched 

a program that same year. 

The first program, a partnership between DLA and Utah 

Industries for the Blind (UIB), reclaimed dense cardboard at 

Hill Air Force Base in Salt Lake City. The dense cardboard 

program expanded in 2010, when Georgia Industries for 

the Blind entered a contract to reclaim containers at Warner 

Robins Air Force Base in Huston County, Georgia. In 2011, 

DLA contracted with NewView Oklahoma to reclaim dense 

cardboard and wood containers at Tinker Air Force Base in 

Oklahoma City. And in 2015, DLA contracted with the South 

Texas Lighthouse for the Blind to reclaim dense cardboard and 

metal drum containers at the Corpus Christi Naval Air Station.

The reclamation process involves employees conducting 

a thorough inventory of containers, removing markings, 

repairing or recycling materials, and returning the rehabilitated 

containers to DLA for re-use. The size of the operations 

PREVIOUS PAGE NEXT PAGE
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varies, says Keith Fahey, program manager for supply chain 

management at NIB, but that’s what makes the programs such 

a success. “The program is not only green, it’s scale-able,” 

says Fahey. “We have small operations and large ones. It can 

be designed to meet DLA’s needs on bases throughout the 

country.” Fahey hopes to expand the program even further.

The first program, at Hill Air Force Base, started small and 

remains that way, with about eight part-time UIB employees 

working to reclaim about 70,000 containers a year, according 

to Jan Carter, executive director of the agency. Over the 

years, Carter estimates 30-40 people who are blind or visually 

impaired have worked on the contract. “The program is 

wonderful,” she says. “It offers our employees who are blind and 

visually impaired flexible schedules and competitive wages. The 

reclamation process has also saved the government millions of 

dollars over the years, and we’re a small operation.”

In contrast, NewView Oklahoma's reclamation process at 

Tinker Air Force Base has sixteen full-time employees, 

75 percent of whom are blind or visually impaired.  

Materials are collected from 40 buildings across the base, 

inventoried, refurbished and returned to DLA. Materials that 

can’t be reclaimed – roughly 20 percent – are recycled. 

Bernie Anderson, director of operations for NewView 

Oklahoma, said more than 15,000 wood and 244,000 

cardboard containers have been reclaimed since the 

program started in 2011. In 2015 alone, refurbished wood 

and cardboard containers at Tinker saved the federal 

government about $2 million.

Designing Green Spaces

Austin Lighthouse Executive Director Jerry Mayfield is the 

first to admit that the agency’s 2008 eco-friendly redesign of 

an Organizational Clothing and Individual Equipment (OCIE) 

facility wasn't driven primarily by a desire to go green. Over 

time, though, the motivation has changed. Environmental 

concerns, says Mayfield, are now incorporated into the fabric 

of all the Lighthouse’s operations.

The Austin Lighthouse has run the OCIE laundry facility under 

contract with DLA since 1996. As part of the 2008 expansion, 

they started changing out lighting fixtures to high efficiency 

fluorescent lighting, a move Mayfield says paid for itself in 

18 months. Motion sensors were added to high bay lighting 

fixtures to automatically shut off the lights when no motion 

is detected for a certain amount of time. The eco-friendly 

fluorescent bulbs not only provide bright light throughout the 

facility, they’re recyclable, so they don’t end up in a landfill. 

“Another advantage with the fluorescent fixtures is that they 

have zero warm-up time and don’t buzz like traditional metal 

halide lamps,” says Keoki Butterfield, operations support 

manager for the facility. The fluorescent fixtures are also 

cooler, reducing air conditioning costs in the hot Texas sun. 

The redesign didn’t stop there. A 17,000 square foot laundry 

facility operated for the Army was fully insulated to save on 

air conditioning costs. Three 15-ton rooftop air conditioning 

units with high SEER (Seasonal Energy Efficiency Ratio) 

ratings were installed. The units have variable fan motors and 
Continued on page 10

The dryer ventilation system at the eco-friendly OCIE laundry facility 
operated by Austin Lighthouse saves on cooling costs by drawing in 
outdoor air and venting the heated air back outside the building.

The reclamation project 

offers employees 

flexible schedules and 

competitive wages, while 

saving the government 

millions of dollars. 
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GOING GREEN
Continued from page 9

“soft start” motors that significantly reduce electricity usage 

on startup, decreasing energy consumption and increasing 

the life of the fans. The units also have multiple compressors 

that come on only when demand increases. 

To further save energy, new thermostats start and stop the 

air conditioning at pre-programmed times. In addition, the air 

conditioning automatically shuts off when large rollup doors in 

the facility are opened. Three large, variable speeds fans that 

can be reversed to vent out warm air were also installed. Just 

like a home ceiling fan, these 26-foot fans move air so it feels 

cooler, allowing the air conditioning thermostat to be set at a 

higher temperature without sacrificing employee comfort. 

One of the biggest hurdles in the redesign was the dryer 

ventilation system. “We needed to figure out the best way 

to vent the heated air generated during the combustion 

process the gas dryers use, and not use the cooler, air 

conditioned air,” explains Butterfield. “And we also wanted to 

avoid punching 20 holes in the roof.”

Working with HVAC professionals, a system was designed 

that doesn’t use air conditioned air and requires only two 

holes in the roof. Two duct systems were installed – one 

supplies combustion air for the dryers, the other exhausts 

it. Each duct system has sensors to identify dryers in use. 

As the demand for air or exhaust rises or falls, a variable 

frequency drive (VFD) controller kicks in to speed up or slow 

down the fans on the roof. 

The “green” bug caught on as cost savings were realized. 
The Austin Lighthouse has now replaced all of the lights 
in its 64,000 square foot headquarters with high efficiency 
fluorescents, and replaced all external lights with LED bulbs, 
saving an estimated 60 percent on the agency’s lighting bill. 
The Lighthouse recently purchased 27 acres of land where it 
plans to consolidate some operations in one 450,000 square 
foot green building. Mayfield says the architectural plans call 
for LED lights, conveyor belts to move pallets, and if possible, 
a solar farm on the roof of the massive building. 

Making Green Products
NIB associated agencies across the country are also 
stepping up their games when it comes to manufacturing 
green products. Lighthouse Works in Orlando, part of 
Lighthouse Central Florida, is partnering with Forest Lighting, 
of Marietta, Georgia, and Global Energy Services, a lighting 
and LED installation firm based in Maryland, to supply 
commercial LED lighting to customers nationwide. LED lights 
use far less energy than fluorescent or incandescent lights, 
run cooler, contain no toxic chemicals and have longer life 
spans. Lighthouse Works is one of several NIB associated 
agencies getting into the LED business. 

Employees at LC Industries, headquartered in Durham, North 
Carolina, produce biobased cutlery made of 50 percent 
polypropylene, a petroleum-based plastic that’s more easily 
recycled. “We started making the biobased cutlery because 
of the government’s emphasis on buying green products,” 
says DuWayne Gilbertson, vice president of business 
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James Walker spirals a bagasee notebook 
at Arkansas Lighthouse for the Blind’s 
manufacturing facility in Little Rock.
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development at the agency. In 2012, LC Industries made 2.2 
billion pieces of the flatware, selling most of it to the General 
Services Administration and DLA. The agency also sells a 
Food Service Operational Support (FSOS) kit chock full of 
green products including cups, trays, flatware and napkins 
made by LC Industries and other NIB associated agencies.

The FSOS kits include a compostable cup made by 
Lighthouse Louisiana at its Baton Rouge location, where 
the agency also makes a 100 percent biodegradable cup. 
Unlike most paper cups, which are coated with plastic, the 
biodegradable cup is coated with a plant-based polylactic 
acid. Stephani Benedetti, vice president of sales and 
marketing at the Lighthouse, said the agency constantly 
looks at new product trends to keep up with the industry. 

Lighthouse has found buyers for the biodegradable cups 
beyond the federal market – they've become a hit in running 
circles. Benedetti said Lighthouse Louisiana supplies the 
biodegradable cups to all Ironman events held in the United 
States, and anticipates supplying 3.8 million cups for more 
than 30 events slated in 2016. As demand for the cups rises, 
Benedetti anticipates that material costs will go down and 
purchases will continue to increase. 

Lighthouse Louisiana also makes the biodegradable mess 
trays in the FSOS kit at its New Orleans location. DLA 
purchases the trays and ships them all over the world to help 
feed U.S. troops. In 2015, Lighthouse employees made more 
than 32 million trays. 

Twenty-six employees who are blind manufacture paper cups 

in Baton Rouge, while 17 employees who are blind produce 

mess trays at the New Orleans location. The Lighthouse 

also produces paper towels made of 100 percent recycled 

materials at its New Orleans location.

In Little Rock, the Arkansas Lighthouse produces a 

number of green office products, such as notebooks 

made from 100 percent post-consumer waste. One of 

its newer offerings hits a sweet spot – notebooks made 

of bagasse, a paper product made from the fibers of 

sugarcane stalks. The Lighthouse started purchasing 

the raw bagasse from South America three or four years 

ago, and while it’s taken a while to catch on, sales have 

increased steadily, says Jay Swindle, director of operations.

He expects sales will continue to grow as consumers learn 

just how eco-friendly the material is: Every ton of bagasse 

paper saves 1.65 tons of carbon emissions; 24 trees; 5,447 

gallons of water; 9 million BTUs of electricity; 181 gallons of 

oil; and 623 pounds of solid waste. 

From rehabilitating used shipping containers to redesigning 

facilities to producing green products, NIB associated 

agencies are ensuring that their carbon footprints get smaller 

each year. And they’re finding it really is pretty easy – and 

quite rewarding – being green.  ¨

Sharon Horrigan is a freelance writer based in Asheville, North Carolina.

Biodegradable cups produced by Lighthouse Louisiana have proven popular with 
fitness groups. The agency anticipates providing nearly 4 million cups for Ironman 
events in 2016.

Ron Frazier prepares packages of mess trays for shipment to 
DLA. In 2015, Lighthouse Louisiana employees produced more 
than 32 million trays.
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CONFERENCES

BUILDING STRONG RELATIONSHIPS 
TO ACHIEVE CRITICAL GOALS
Participants at the 2016 NIB/NAEPB Public Policy Forum advocated for Congressional 
support in achieving broader employment opportunities and increased independence for 
people who are blind.

BY ROSEMARIE LALLY

A sunny spring morning welcomed a 
record number of attendees from 40 
NIB associated nonprofit agencies 
to Capitol Hill to meet with their 
congressional representatives during 
the 2016 NIB/NAEPB Public Policy 
Forum. Attendance at this year’s event 
surpassed all expectations, with 125 
associated agency representatives 
engaging in approximately 200 
meetings with congressional members 
and staff to discuss key employment 
issues for people who are blind.

The annual Public Policy Forum, 
held May 24-25, focused on the 

importance of building and maintaining 
strong relationships with members of 
Congress and enlisting their support 
for programs fostering employment 
and independence for people who are 
blind. The forum also gave participants 
an opportunity to meet colleagues from 
NIB associated agencies across the 
country and discuss challenges and 
successes over the past year.

Agency employees participating in 
the Advocates for Leadership and 
Employment program spent the first 
day of the forum reviewing current 
priority issues facing the community 

MEET THE 2016-2017 ADVOCATES FOR LEADERSHIP AND EMPLOYMENT
NIB welcomed a new class of 16 Advocates for Leadership and Employment for the 2016-2017 term. Participants in 
the two-year training program learn about the public policy process and how to communicate our shared mission 
and priorities to legislators on Capitol Hill, and in their local communities.

Front Row, left to right:

• Alina Garcia Ravelo, Industrial Engineer

 Georgia Industries for the Blind

• Megan Dodd, Community Outreach Specialist

 East Texas Lighthouse for the Blind

• Katherine Lawson, Switchboard Operator 

 Association for Vision Rehabilitation and Employment

• Armether Antwine, Customer Care Specialist

 Beyond Vision

• Teresa Houston, Child Development Center Director

 Envision 

• Chervelle Amaker, Essential Needs Services Coordinator 

 New York State Preferred Source Program

• Sha’ Deidra (Shaun) Daniels, Site Supervisor

 Georgia Industries for the Blind

• Brandye Lacy, Marketing Coordinator

 Travis Association for the Blind

Back row, left to right:

•  Kenneth Smith, Utility Worker

 Blind and Vision Rehabilitation Services of Pittsburgh

• John Moore, Business Development Director

 South Texas Lighthouse for the Blind

•  Joseph Godwin, Assistant Store Manager

 San Antonio Lighthouse for the Blind and Visually Impaired

• Gregg Valenti, Store Manager

 Mark Center AbilityOne BSC

• Richard Oliver, Sales and Business Development Director

 Industries of the Blind

• Quan Leysath, Product Development Support Manager 

 National Industries for the Blind

•  L.C. Benson, Customer Care Center Representative 

 Lighthouse Central Florida

• Kevin Higgins, Certified Vision Rehabilitation Specialist,

 Lighthouse for the Blind of Fort Worth

Political analyst Charlie Cook, founder of the 
Cook Political Report, offered insights in his 
inimitable style at the opening luncheon of 
the Public Policy Forum. 
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and learning techniques to effectively 
discuss the issues with lawmakers. 
This year’s meeting hosted 16 new 
advocates from the Class of 2016-2017 
and 10 returning advocates from the 
Class of 2015-2016, all eager to get to 
work with their representatives.

At the opening luncheon, keynote 
speaker Charlie Cook, a well-known 
political analyst and publisher of the 
Cook Political Report, discussed the 
political landscape in the run-up to this 
year’s presidential election. Examining 
demographic trends and recent state 
voting patterns, Cook said the outcome 
may lead to increased bipartisanship 
in Congress. Cook also advised 
participants not to be discouraged about 
meeting with a staff member, rather than 
their elected representative, because 
staffers play an important role in advising 
members and shaping legislation. 

At the afternoon’s general session, NIB 
Vice President of Public Policy Rick 
Webster, and McBee Strategic's Charles 
Cooper echoed Cook’s message, 

noting that this is an interesting time in 
Washington, different from prior years, 
because of the upcoming election. 

Webster counseled advocates to stay 
positive in discussions and decide in 
advance what each member of their 

group will ask the representative or 
staff member to do.

Webster provided an overview of 
key issues for advocates to discuss 
during their visits, which included 
reconciling language in the 2014 
Workforce Innovation and Opportunity 
Act with the Javits-Wagner-O’Day 
Act; removing the “cash cliff” barrier 
for recipients of Social Security 
Disability Insurance; and protecting 
the military commissary benefit.

When they return home from 
Washington, D.C., the advocates 
will prepare to build on the new 
relationships they’ve established at 
the Grassroots Forum, held during the 
August congressional recess. Grassroots 
Forum events and activities engage 
members of Congress and other elected 
officials and staff through agency tours, 
meetings in congressional district 
offices, and on social media.  ¨

Rosemarie Lally is a freelance writer and editor 
based in Washington, D.C.

NewView Oklahoma representatives 
Cathy Holden (left) and Pamela Wright 
(right) with AbilityOne Champion 
Rep. Steve Russell (R-OK5).
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AGENCY SPOTLIGHT

MAKING A 
VISION 
REALITY
Riding the ongoing digital 
revolution, Columbia 
Lighthouse for the Blind 
is bringing IT accessibility 
closer by the day.

BY ROSEMARIE LALLY

As Columbia Lighthouse for the Blind 

(CLB) in Washington, D.C., celebrates 

its 116th anniversary, its vision of 

making the world accessible to people 

with disabilities is fast becoming a 

reality. But more than that, the NIB 

associated nonprofit agency’s Section 

508 Assurance services are helping 

to shape the nation’s approach to 

making websites and information 

technology accessible to everyone.

An amendment to the Rehabilitation 

Act of 1973, Section 508 mandates 

that all electronic and information 

technology developed, procured, 

managed or used by the federal 

government must be accessible to 

people with disabilities. And although 

Section 508 is limited to the federal 

sector, the U.S. Department of Justice 

(DOJ) has said Title III of the Americans 

with Disabilities Act, which applies to 

“places of public accommodation,” 

requires that all private businesses 

make their websites equally accessible.

But accessible design is no easy 

task; last November DOJ announced 

it would delay issuing long-awaited 

regulations on web accessibility until 

fiscal year 2018. In the meantime, the 

World Wide Web Consortium has set 

out commercial best practices – its 

Web Content Accessibility Guidelines – 

that private sector organizations are 

using while awaiting DOJ guidance.

CLB developed its Section 508 

Assurance program in January 2014, 

partnering sighted military veterans 

with people who are visually impaired 

to test websites for conformance to 

Section 508 standards, according 

to Vencer Cotton, the agency’s 

senior director of technology. These 

accessibility assurance professionals 

are trained in the latest adaptive 

technologies and become experts in 

document conversion services and 

website conformance and usability 

testing, validation and remediation.

“We’ve found tremendous value in 

bringing together two people with 

very different backgrounds and skills, 

and empowering them to move into 

these auditing positions,” Cotton said.

CLB has trained dozens of individuals 

to audit websites to ensure 

accessibility for people with visual, 

auditory, motor, cognitive and other 

disabilities. When trainees complete 

the program, they have IT experience 

and specific job training, and are 

ready to work with federal agencies, 

CLB’s President and CEO  Tony 

Cancelosi said. Many have landed 

jobs with the federal government, 

contractors such as Lockheed Martin 

and commercial companies.

Engaging Customers

In promoting 508 Assurance services, 

CLB takes a collegial, nonthreatening 

approach to encourage business 

leaders to think about accessibility 

issues, Cotton explained. For example, 

the agency often conducts an initial 

automated or limited audit of a website 

for a client, performing a “code level 

check” of all the coding and cascading 

Customers calling in to the FDA Tier 1 User Fee Help Desk consistently praise James Dietz for his 
efficient and professional manner and in-depth business knowledge.
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style sheets programmed into a 

website. “The question is whether 

the coding allows a software screen 

reader, such as JAWS, Window-Eyes 

or NonVisual Desktop Access (NVDA), 

to properly communicate with users 

with disabilities,” Cotton said.

After informing website owners of 

their score on the limited review, a 

CLB 508 Assurance team can conduct 

a more comprehensive manual 

audit in partnership with the client to 

develop detailed findings. Clients take 

those findings to their own IT team 

to implement any needed changes; 

after site improvements are made, 

CLB provides regression testing. The 

agency also offers monitoring services 

on a quarterly, semiannual or annual 

basis to ensure further website changes 

conform to accessibility standards.

“We aren’t just keeping up with 

evolving technology, we’re leading 

the charge and developing what this 

industry is,” Cotton said. “Employment 

options have dramatically changed 

for people who are blind or visually 

impaired. Our goal is to be out ahead 

of change, not just keeping up.” Cotton 

noted that CLB has coined various 

terms and names for positions, such as 

“accessibility assurance specialist” and 

“accessibility assurance officer,” which 

are now commonly used in the sector.

CLB’s comprehensive 508 Assurance 

program has netted contracts with 

the Department of Homeland Security 

and the Veterans Affairs (VA) Medical 

Center in Washington, D.C., which want 

to ensure that all of their websites are 

accessible to people with disabilities, 

Cancelosi said. CLB also has provided 

web auditing services for the 

Washington Metropolitan Area Transit 

Authority, the District of Columbia 

Department of Motor Vehicles and the 

Restaurant Association of America.

Making the Most of 

Evolving Technology

CLB’s mission – empowering people 

who are blind or visually impaired to live 

independently – has been consistent 

from the beginning, Cancelosi said, but 

evolving technology has opened many 

more doors. “Today, we train individuals 

to become technologically proficient, 

and help them develop skills to secure 

great employment opportunities.” 

Compensation and benefits for CLB’s 

accessibility assurance professionals 

are competitive with the IT industry.

In addition to its 508 Assurance 

work, CLB delivers a variety of 

services to the federal government, 

Cancelosi said. Among other 

services, employees of the agency 

perform digital data scanning; 

manage call centers, including a 

24/7 operation at the VA Medical 

Center; handle contract closeouts 

for several federal agencies; run 

major mailroom projects for the State 

Department and the Internal Revenue 

Service; and produce alternative 

print products, such as conference 

materials in braille and large print, 

for the Department of Education.

Federal employers frequently praise 

CLB employees’ performance, 

Cancelosi said, citing commendations 

for customer service excellence 

awarded to CLB employees Steven 

Martin and James Dietz by the 

Food and Drug Administration 

(FDA). Both men staff the FDA Tier 

1 User Fee Help Desk, responding 

to hundreds of inquiries from the 

pharmaceutical industry each week.

The 508 Assurance program has been 

so successful that CLB is seeking to 

expand the program to other locations, 

according to Cotton. “Hopefully, we can 

build a reproducible model that can be 

embraced and built on in other cities 

and states. I’d like to talk about this 

again in 10 years and tell you about all 

the other programs around the country 

that will have come out of this one.”  ¨

Rosemarie Lally is a freelance writer and editor 
based in Washington, D.C.

Steven Martin was recognized for customer service excellence in responding to hundreds of 
inquiries from the pharmaceutical industry each week at the FDA's Tier 1 User Fee Help Desk.

PREVIOUS PAGE NEXT PAGE



PREVIOUS PAGE NEXT PAGE



 NIB.ORG | 17

NEW PRODUCTS

READY TO LAUNCH
These new products produced by NIB associated agencies are
now available to federal government customers through the 
AbilityOne® Program.

 

OFFICE PRODUCTS
1. SKILCRAFT® Wireless Mouse
Navigate documents or the Internet with ease with the SKILCRAFT® Wireless 
Mouse with micro USB receiver. Enjoy the reliable performance of 2.4 Ghz wireless 
technology in a comfortable, ergonomic soft touch design. Battery operated with 
standard navigation buttons plus DPI switch button and forward and back web 
navigation buttons. Produced by LC Industries of Durham, North Carolina.

2. SKILCRAFT® Wall Calendars and Appointment Planners
SKILCRAFT® Wall Calendars and Planners help you keep track of important dates and 
appointments. Made of 100% post-consumer recycled paper and printed with soy inks, 
the planner books also feature covers made using 50% recycled content. Available in a 
variety of sizes and styles including monthly, weekly and daily wire bound appointment 
planners, 12-month wall calendars, and two-sided erasable laminated calendars. 
Produced by The Chicago Lighthouse for People Who Are Blind or Visually Impaired.

MAINTENANCE, REPAIR AND OPERATIONS
3. SKILCRAFT® Lockout Tagout Stations
Build a comprehensive Lockout Tagout program with SKILCRAFT® Lockout Tagout 
Stations. Available with three or eight padlocks, each station features a heavy-duty, 
wall-mountable station board in high visibility yellow (11 x 11 inch for three lock station, 
15 x 15 inch for eight lock station) that accommodates padlocks with 1.5 inch or 3 inch 
shackles and two padlocks or hasps per hook. Includes padlocks, two hasps, lockout 
tags, cable ties and a variety of device- and wall-mounting hardware. Produced by the 
Association for the Blind and Visually Impaired – Goodwill in Rochester, New York.

4. SKILCRAFT® Lockout Tagout Kits 
Lockout a single piece of machinery or develop a comprehensive lockout tagout program 
with SKILCRAFT® Lockout Tagout Kits. Choose from general lockout kits, electrical kits 
with breaker lockouts, electrical/valve kits, or kits with small or large plug lockouts. All kits 
include products constructed of heavy-duty materials, 10 lockout tags and 10 cable ties in 
a durable tool bag with carry handles or convenient belt loop strap, heavy-duty zipper with 
oversize pull, and clear ID window. Produced by the Association for the Blind and Visually 
Impaired – Goodwill in Rochester, New York.

5. SKILCRAFT® AC Sensor
Essential for all electrical work, this easy-to-use AC sensor with non-conductive 
exterior features a compact pen design to fit neatly in pockets or tool kits. The 
90-1000 VAC sensitivity range identifies live conductors to prevent shocks and 
electrocution. Package includes two AA batteries; produced by the Association for the 
Blind and Visually Impaired – Goodwill in Rochester, New York.

These and thousands of other products are available for purchase at AbilityOne.com, GSAAdvantage.
gov, your local AbilityOne Base Supply Center or through AbilityOne authorized distributors. For more 
information about how to purchase SKILCRAFT and other products produced by people who are blind, 
visit NIB.org/products.
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NEWS & NOTES

NEW YORK AGENCY 
PROVIDES ZIKA 
PROTECTION KITS

After the World Health Organization 

declared the Zika virus a Public Health 

Emergency, New York Governor 

Andrew Cuomo in March announced 

a six-step plan to combat the virus, 

including distributing Zika Protection 

Kits to low-income pregnant women.

Confident it could meet the urgent 

government need, the Association for 

Vision Rehabilitation and Employment, 

an NIB associated agency and New 

York State Preferred Source Program 

for People Who Are Blind affiliated 

agency, contacted the state. Within a 

week, the Binghamton-based agency 

had signed a contract and begun 

work to source all of the components, 

including a case with a custom logo, 

and assemble 20,000 individual kits.

Distribution of the kits, which include 

educational materials, insect repellent, 

condoms and a starter kit of mosquito 

dunks to treat standing water that 

cannot be emptied, began in May.  ¨

REGISTER NOW FOR THE NIB/NAEPB 
NATIONAL CONFERENCE AND EXPO!
Now’s the time to register for the 2016 NIB/NAEPB 

National Conference and Expo! This year’s 

conference is Wednesday, September 14 through 

Friday, September 16 at the Hyatt Regency Crystal 

City in Arlington, Virginia. This year’s theme, No 

Limits, reflects the infinite potential of our agencies 

and people who are blind.

You won’t want to miss the engaging speakers, 

informative breakout sessions and unparalleled business opportunities available at the 

Expo and NIB Marketplace. Visit NIB.org/2016NCE to register for this year's event.  ¨

GET READY FOR NATIONAL DISABILITY EMPLOYMENT 
AWARENESS MONTH
The U.S. Department of Labor’s Office of Disability Employment Policy (ODEP) announced the 2016 theme for National 

Disability Employment Awareness Month (NDEAM), #InclusionWorks. This year’s theme – developed with input from a wide 

variety of ODEP's partner organizations representing employers, people with disabilities and their families, and federal, state 

and local agencies – aims to stimulate posting and discussion on social media. A variety of ideas and tools for celebrating 

NDEAM are available on the ODEP website at https://www.dol.gov/odep/topics/ndeam/.  ¨
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NEW VIDEO SPOTLIGHTS MANUFACTURING CAPABILITIES
As consumer interest in preserving 

U.S.-based jobs continues to grow, 

NIB's new manufacturing video 

provides an overview of our wide 

range of manufacturing capabilities 

and the thousands of SKILCRAFT® 

products produced by people who 

are blind. The video emphasizes 

the commitment to quality 

incorporated in every SKILCRAFT 

product and  demonstrates that 

when it comes to U.S.-based 

manufacturing, we're America's best 

kept secret! The video is available 

on NIB’s YouTube channel at: 

youtube.com/NatIndBlind1938.  ¨

Leading the Way Class of 2016. Front row (left to right): Patcharee Stampe, Kathy Gallagher, Elizabeth Shelby, Tom Black. Middle row: Marisol de Matos, 
Amanda Alderson, Senetra Burgess, Mike Johnson. Back row: David Barrett, Robert Harris, Timothy Dudley, Stephen Herriott, Matt Klovas, Harlan Erker.

NIB EMPLOYEES COMPLETE LEADERSHIP TRAINING PROGRAM
Fourteen NIB employees graduated from NIB's inaugural "Leading the Way" training program in May. The year-long program 

is designed to bolster strategic thinking, leadership, customer service and staff development skills among NIB's management 

team. The program includes interactive courses facilitated by industry experts, as well as guest lecturers from NIB's 

leadership team and NIB associated agencies. 

NIB's human resources team is in the process of selecting the second class of Leading the Way participants.  ¨
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